United States Cultural Support Structure

Government Funding—Federal and State Levels
Funding for the arts from U.S. tax dollars exists at the federal, state and local levels. Since the creation of the federal agency, the National Endowment for the Arts (NEA), in 1965, public funding has played a key role in building the nonprofit arts community in the U.S. It is estimated that annually nearly $6 billion in public funding is affected by the decisions of elected officials. Based on a national profile of support patterns for nonprofit arts organizations, approximately 5 percent of arts organization’s revenues come from government sources.


Direct funding to the primary U.S. cultural agencies—the National Endowment for the Arts, the National Endowment for the Humanities, and Institute of Museum and Library Services—presently reaches nearly $250 million. Add to this the dollars that go to major cultural institutions such as the Smithsonian, the Kennedy Center, the Corporation for Public Broadcasting, and roughly a dozen others, and the federal investment rises to almost a billion dollars. 

Federally supported arts programs also exist in many other federal agencies such as the Departments of Education, Justice, Housing and Urban Development, and Transportation. These federal dollars, along with Department of Defense decisions to support military orchestras, bands and arts facilities on military bases, and very modest State Department expenditures on cultural staff at embassies worldwide, boost direct federal cultural expenditures to a conservative estimate of more than $2 billion.

Each of the 50 states (along with the six U.S. jurisdictions) has a state arts agency that distributes tax dollars to arts organizations. For fiscal year 2001, state legislatures provided $447.5 million for the arts. Additionally, it is estimated that close to an equal amount is allocated by states in direct institutional support, capital funding for buildings, percent for art programs, and special projects. Together state arts agencies provide access to public dollars for more than 21,500 grantees across the country. State arts agencies fund 75 percent or more of those arts organizations funded by the NEA, as well as an additional 20,000 grantees that don’t receive direct federal funding.  Most arts organizations receiving federal dollars get them through their state arts agencies. 

The National Endowment for the Arts is a strong, vital and necessary partner in supporting the arts at the national, state and local levels. Each state arts council receives support from the NEA. The federal agency’s leadership is important in four primary areas: equal access to the arts for all people, public and private partnerships, education, and policy development.

A large percentage of NEA dollars supports activities and services to small communities, underserved and minority populations, and children. NEA funds to the Ohio Arts Council support the Ohio Appalachian Arts Initiative, which focuses on improving access to the arts and arts education opportunities in underserved areas and populations of the state.  In fact, Approximately 50 percent of NEA dollars awarded to the OAC directly benefits these constituents through regrants to local activities.  Underserved populations are identified as “those people who do not typically enjoy ready access to arts activities.” This may be due to geographic location, economic conditions, ethnicity or other factors. 

The National Endowment for the Arts’ leadership in arts education has been critical in getting the arts included in the basic curricula of schools, and in paving the way for new state and federal partnerships with departments of education and related organizations. Ohio consistently receives one of the top four funding awards for arts education from the NEA.  

For every dollar invested in arts education by the NEA and the states, more than $20 in partnership contributions, local matching funds, and project revenues are generated.  This investment brings the arts to everyone and cultivates future audiences while increasing the United States’ ability to compete in a global market.

Regional Arts Organizations

There are six nonprofit regional arts organizations in the United States.  Each is funded by its member states, the National Endowment for the Arts, foundations, corporations and individual supporters.  Arts Midwest is the regional organization for the nine-state region of Illinois, Indiana, Iowa, Michigan, Minnesota, North Dakota, Ohio, South Dakota and Wisconsin. Arts Midwest initiates, funds and organizes conferences and programs in theatre, dance, music, arts education and the visual arts. Based in Minneapolis, Arts Midwest is governed by a volunteer board of directors composed of 15 business, arts and community leaders. In addition, the organizations works with advisors who help shape programs and services to fit the needs of the hundreds of artists, organizations and communities we serve. Arts Midwest also has a strategic alliance with Mid-America Arts Alliance, extending the geographic reach of key programs into Arkansas, Kansas, Missouri, Nebraska, Oklahoma and Texas.


Local Arts Agencies
A local arts agency is defined as a private community organization or local government agency that supports cultural organizations, provides services to artists or arts organizations or presents arts programming to the public. In many communities, the arts receive funding generated by a local option tax. The most common example is a hotel/motel tax, followed by percent for art funding, a property tax, and a sales tax.

Approximately 4,000 local arts agencies exist in communities of varying size across the U.S. One-quarter of them are public agencies funded by city or county government. Between direct appropriations to local arts agencies, local option taxes, percent for art programs, and capital funding for buildings, local elected officials will add well over $1 billion to the funding pool.
Local Support
Private Funding
Funding from individuals, foundations and corporations to the arts, culture and the humanities was nearly $11.5 billion in 2000, according to Giving USA 2001, up slightly after two years of declines. Based on a national profile of support patterns for nonprofit arts organizations, approximately 45 percent of overall revenues comes from the private sector. 


According to the Business Committee for the Arts, business support to the arts reached a record level of $1.16 billion in 1997, compared to $875 million in 1994. Sixty-five percent of this support was attributed to small and midsize companies (annual revenues between $1 million and $50 million), representing 96 percent of the U.S. business community. 

In 1999, the Foundation Center estimated that foundations gave $1.5 billion to the arts and culture, 13.4 percent of all foundation giving. Arts and culture ranked fourth behind education (24.4%), health (17.2%), and human services (16.2%). National and state foundations indicate that support for the arts must be achieved through partnerships between the private and public sectors.  Additionally, these same organizations say that they look upon the OAC and NEA funding recommendations as a stamp of approval. 

Based on a national profile of support patterns for nonprofit arts organizations, individuals are by far the largest contributor to overall revenues at 39 percent.

Volunteers
According to Giving and Volunteering in the United States, 1999 Edition, the latest survey done by the Independent Sector, 5.2 percent of the estimated 109 million Americans who volunteer do so in the arts and the amount of time volunteered for the arts has increased. Organizations that use volunteers not only reap the benefits of extra workers, but they also realize financial rewards, since volunteers tend to give more in contributions than nonvolunteers. Whether ushering for a performance, serving on the board of trustees, filing, answering phones, or planning a benefit, volunteers are the lifeblood of arts organizations throughout the country.
